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continuing education presented by Mr. Steve 
Jones of Meierjohan-Wengler, Inc. on 
“Becoming a Service Provider,” one hour of 
continuing education presented by Chris 
Hedges, Esq., of the Attorney General’s office 
regarding “Preneed Regulations,” and three 
hours of Insurance continuing education were 
presented Wednesday afternoon. 
 
Attending the Advocacy Summit were guests 
from Pennsylvania and Virginia.  We had a 
successful meeting and are looking forward to 
seeing you at the Summit next year.  Plan 
now to attend, February 12-14, 2008. 
 
 

 
WVFDA 113th ANNUAL CONVNTION 

 
The WVFDA 113th Annual Convention is 
planned for June 11-13, 2007 at Snowshoe 
Mountain Resort, Snowshoe, West Virginia. 
 
Changes are being made to the convention 
format this year to enhance it for your enjoy-
ment. 

· The Business Session is being elimi-
nated as the Election of Officers, Instal-
lation of Officers, NFDA Presentation, 
and various reports will take place dur-
ing expanded lunch times both Tues-
day and Wednesday. 

· The banquet has been eliminated and 
a Wednesday evening “cookout” has 
been scheduled in its place. 
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The WVFDA 2007 Advocacy Summit was held 
February 12-14, 2007, at the Charleston Mar-
riott Hotel, Charleston, West Virginia. 
 
The meeting provided an enjoyable get away 
with free time, Association business, legisla-
tive advocacy, legislative reception, fellowship, 
and continuing education programs. 
 
The WVFDA Legislative Reception was held 
Monday evening in the WVFDA Association 
Suite at the Marriott Hotel.  It was well at-
tended by both members of WVFDA and 
members of the West Virginia Senate and 
House of Delegates.  WVFDA members who 
attended had the opportunity to talk with their 
senators and delegates and enjoyed socializ-
ing with everyone.  This is an extremely impor-
tant function for our profession 
 
Tuesday morning everyone enjoyed a Conti-
nental Breakfast, two hours of OSHA continu-
ing education presented by David Partridge of 
Regulatory Support Services, Inc., and one 
hour of continuing education relative to 2007 
legislation. 
 
After enjoying lunch together, we visited the 
State Capitol for meetings with our State 
Senators and Delegates, which gave us an-
other opportunity to advocate issues important 
to us. 
 
Wednesday morning, featured another Conti-
nental Breakfast, two hours of funeral service 

WVFDA 2007 ADVOCACY SUMMIT  



WVFDA FACT LINE Page 2 
The convention has been planned to include 
business, exhibits, recreation, socials, educa-
tion, and a golf tournament. 
 
We look forward to seeing you at Snowshoe 
in June.  PLAN NOW TO ATTEND . 

 
 

NFDA CONVENTION 
 

WVFDA Past President and NFDA Treasurer, 
John D. Reed, will stand for election to NFDA 
President Elect at the October 2007 NFDA 
Convention at Las Vegas. 
John has served in all offices of the West Vir-
ginia Funeral Directors Association, is active 
in his community, served as NFDA Secretary 
during the 2005-06 year, has served on many 
NFDA committees and as NFDA At-Large 
Representative before being elected to the 
national office of treasurer for the 2006-2007 
year. 
 
John lives in Webster Springs with his wife, 
Alice, and is the proud father of two and 
grandfather of four. 
 
The West Virginia Funeral Directors Associa-
tion is proud of John and congratulates him  
on being elected  treasurer of NFDA.  Let’s 
continue to give John our support. 

 
 
 

DEATH NOTICE POLICY 
 

It is the policy of the Association to send to all 
members a notice of the death of a member 
or their immediate family (spouse, child, par-
ent).  This is done immediately after we are 
contacted and the necessary information is 
provided to us. 
 

We need your help since we are not always 
contacted regarding the death of a member 
or their immediate family.  There have been 
instances where we were told three to six 
months later and in some cases, it has cre-
ated hard feelings. 

 

Please help us by calling the Association of-
fice as soon as the information is available for 
us to send out. 
 
 

 
VITAL STATISTICS—DEATH CERTIFICATES 

 
Rules for the model Vital Statistics Act of 2006 
have now been passed by the West Virginia 
Legislature. 
 
As you know, this Act allows for electronic fil-
ing of death certificates, which will alleviate 
most of our problems with attending physi-
cians signing the certificate. 
 
The computer system for electronic filing now 
needs to be developed, but each day we are a 
step closer to what you have worked so hard 
to attain.   
 
We will keep you posted, and you will also be 
receiving information from Vital Statistics as 
things progress. 

 
 
 

CALENDAR OF EVENTS 
 

Wednesday, May 9, 2007 
Board Meeting 

Snowshoe Mountain Resort 
Snowshoe, WV 

 
WVFDA 113th Annual Convention 

June 11-13, 2007 
Snowshoe Mountain Resort 

Snowshoe, WV 
 

October 7-10, 2007 
126th NFDA Annual Convention & Expo 

Las Vegas, NV 
 

February 12-14, 2008 
2008 WVFDA Advocacy Summit 

Charleston Marriott Hotel 
Charleston, WV 
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LEGISLATION 2007 

 
The 2007 Regular Session of the West 
Virginia Legislature has now come to a close.  
WVFDA Legislative Chairman, Mark Tomblyn, 
and your Executive Director, Roger Price, 
have reviewed all  bills having an effect on fu-
neral service.  They have tracked and worked 
on 65 bills. 
 
Legislation passed the 2007 Legislature is as 
follows: 
 

· SB 186 - Continuing Board of Embalmers 
and Funeral Directors. 

· SB 278 - Vital Statistic Rules. 

· SB 387 - Guaranteeing certain veterans 
bronze military grave markers.  

· HB 2527 - Revising the sunrise review 
process. 

· HB 2801 - Providing a fifty thousand dol-
lar death benefit to the families of firefight-
ers and EMS personnel who are killed in 
the line of duty. 

· HB 3093 - Providing a form for a com-
bined medical power of attorney and liv-
ing will. 

· HB 2007 - Budget Bill—includes $1.7 mil-
lion for indigent funeral fund. 

 
Your Association had an extremely successful 
Legislative Session as all bills we were 
against did not pass and all bills we favored 
did pass. 
 
 
 

WVFDA—PAC 
 

Funeral Service is  a legislated profession.  
You are faced each day with federal and state 
laws and regulations ranging from OSHA, 
FTC, ADA, Licensure, Continuing Education, 
Preneed, Vital Statistics, DHHR, Environ-
mental Protection and the list goes on and on. 
 

Political Action Committees are an important 
part of the American political process.  During 
the last 30 years almost every crisis we, as a 
profession, have had dealt in some way with 
federal or state government.  That alone 
should make your contribution to NFDA-PAC 
and WVFDA-PAC a top priority. 
 
The WVFDA-PAC operates the same way as 
NFDA-PAC; however on a state  level.  The 
WVFDA-PAC purpose is to elect and retain 
members of the West Virginia  Legislature  
who advocate and support policies that benefit 
funeral service. 
 
We desperately need your PAC contribution if 
we are to be able to support those who advo-
cate issues important to us. 
 
We have been tremendously successful over 
the years with legislation in all areas involving 
funeral service, mostly due to people being in 
office who believe what we believe.  Please 
don’t let that slip away. 
 
Please make your personal  check (law pro-
hibits corporate checks) payable to: 
 

WVFDA-PAC 
WVFDA 
815 Quarrier Street, Suite 345 
Charleston, WV 25301-2645 

 
 
 

GEORGE E. REGER 
MEMORIAL SCHOLARSHIP 

 
The George E. Reger Memorial Scholarship is 
a fund established by the West Virginia Fu-
neral Directors Association in 1991 and pro-
vides funds to persons who have chosen to 
enter the funeral profession. 
 
Please contribute to your scholarship fund.  All 
donations to the scholarship fund are tax de-
ductible.  Contributions may be made to the 
scholarship at the following address: 
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George E. Reger Scholarship Fund 
815 Quarrier Street, Suite 345 
Charleston, WV 25301-2616 

or contact: 
Pat Reger at 304-522-2031 

 
 
 

DISTRICT IV NEWS 
 

J. Thomas Fraley, Fraley Funeral Home, 
Moorefield, WV, was recognized with an 
award by the State of West Virginia Office of 
the Chief Medical Examiner.  He received the 
award in recognition of his 35 years of 
“Outstanding Service to the State of West Vir-
ginia and the County of Hardy as County 
Coroner/County Medical Examiner.” 
 
Congratulations, Tom, on a job well done.  We 
are proud of you. 

 
 
 

DISTRICTS AND DISTRICT NEWS 
 

The seven (7) districts are an extremely impor-
tant part of your Association.  Each District has 
a District President/Governor, who is a mem-
ber of the Association Board and it is important 
that they schedule District meetings, take in-
formation to the Association Board and take 
Association Board information back to the Dis-
trict.  The districts were developed so there 
could be representation at the local level, not 
just at the state level. 
 
We need your participation to help this Asso-
ciation continue to evolve into what you want it 
to be.  Your Association has a great strategic 
plan and the districts are a major part of it; 
however, for it to work we must have District 
involvement. 
 
Please send your District news to the Associa-
tion office so it can be published in the next 
edition.  

 
 

STATE BOARD NEWS  
 

The West Virginia Board of Funeral Service 
Examiners can be contacted at the following 
address. 

 
Constance Sloan, Executive Director  
WV Board of Funeral Service Examiners 
179 Summers Street, Suite 305 
Charleston, WV 25301-2131 
Telephone: 304/558-0302 
E-mail: wvfuneralboard@msn.com 
Website: www.wvfuneralboard.com 
 

 

Please refer to your State Board newsletter 
for additional information. 

 
 
 

WVPFT INCENTIVES 
 

There can be money in your pocket just for 
using the West Virginia Preneed Funeral 
Trust.  Please read carefully the Trust Incen-
tive Rewards Program approved by your 
Trust Board of Directors. 
 
AMOUNT IN TRUST       REWARDS 

1) $100,000-$500,000     FREE CE provided 
at WVFDA Annual Convention and 
WVFDA Advocacy Summit (does not in-
clude insurance CE). 

2) $500,000-$1 million  FIFTY PERCENT 
($50%) discount on WVFDA and NFDA 
dues beginning January 1, 2007.  (Branch 
services must  be included on primary firm 
dues statement)  Plus, FREE CE provided 
at WVFDA Annual Convention and 
WVFDA Advocacy Summit (does not in-
clude insurance CE). 

3) $1 million-$2 million       FREE WVFDA and 
NFDA dues.  Plus, FREE CE provided at 
WVFDA Annual Convention and WVFDA 
Advocacy Summit (does not include insur-
ance CE). 

4) $2 million-$3 million REIMBURSEMENT 
for lodging expenses (1 room and 2 regis-
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WVFDA Mission Statement 
 
WVFDA’s mission is to serve its members and 
the public by furthering the profession of fu-
neral service through enhanced educational 
opportunity, involvement in the public and pri-
vate areas, and development of communica-
tions with its membership and all involved 
with the profession. 

tration fees) for WVFDA Annual Conven-
tion and WVFDA Advocacy Summit (not to 
exceed 3 nights lodging at the Convention 
hotel during the printed dates of the meet-
ing—meals are not  included).  Plus, FREE 
WVFDA and NFDA dues.  Plus, FREE CE 
provided at WVFDA Annual Convention 
and WVFDA Advocacy Summit (does not 
include insurance CE). 

5) $3 million and above    REIMBURSEMENT 
for lodging expenses (1 room and 2 regis-
tration fees) for NFDA National Conven-
tion (must be at Convention hotels listed 
— limit 3 nights, meals not  included).  Re-
imbursement of lodging expenses (1 room 
and 2 registration fees) for WVFDA An-
nual Convention and WVFDA Advocacy 
Summit (not to exceed 3 nights lodging at 
the Convention hotel during the printed 
dates of the meeting—meals are not in-
cluded).  Plus, FREE WVFDA and NFDA 
dues.  Plus, FREE  CE provided at 
WVFDA Annual Convention and WVFDA 
Advocacy Summit (does not include insur-
ance CE). 

· Firms are defined as licensed West Virginia 
Funeral Homes that are members of 
WVFDA and NFDA.  Only member firms 
are eligible for Incentive Rewards. 

· For reimbursement, bills must be paid in full 
and submitted to the Executive Director 
within thirty (30) days of the event 

· There is no cash value relative to these In-
centive Rewards.  If not redeemed annually, 
there is no carryover. 

 

 

COMMUNICATIONS 
 
Although the information that follows has been 
sent to you in the past, the following is 
information for you and your use: 
 

1) Association Address:  
   WV Funeral Directors Association 
   815 Quarrier Street, Suite 345 
   Charleston, WV 25301-2616 
 
2) Association Telephone: 304/345-4711 
 
3) Association Toll Free in West Virginia 

Telephone Number: 800/585-2351 
 
4) Association Fax Number:  304/346-6416 
 
5) E-mail Address:  RPrice0851@aol.com 
 
6) WVFDA Web Page: (Internet)  
    www.wvfda.org 
 
Six ways to communicate.  
 
In addition: 
 
1) Executive Director Bulletins  
 
2) Association Newsletter  — Newsletter 
contains advertising to defray cost. 
 
3) Special Mailings  — as necessary. 
Three more ways to communicate.  
 

 
 

TIPS ON WORKING WITH THE MEDIA 
 
Preparation is the key to a successful media 
interview.  Remember your messages and 
stick to what you want to communicate.  The 
more focused you are on your message, the 
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more control of the interview you will have. 
 

Ten Rules of Thumb 

When the media calls, it’s an opportunity to 
tell your story.  Follow these hints on how to 
put your best foot forward. 

· Be prepared.  If you don’t have the infor-
mation to answer the questions, say so. 

· Be pleasant.  Don’t get angry or let the re-
porter get under your skin.  SMILE...it 
shows even over the telephone. 

· Never say “No Comment.”  You can say 
that you don’t have that information right 
now.  You also can say that you need to 
check on something before you can make 
a statement. 

· Don’t speculate or exaggerate on impor-
tant matters. 

· You are never “off the record.”  If you don’t 
want to it quoted, don’t say it. 

· For television, your personality is as impor-
tant as what you say.  SMILE, be pleasant 
and patient.  Project you image as a care-
giving professional. 

· Don’t repeat a negative question.  Begin 
with a positive.  For example, DO NOT, 
“No”, funeral directors do not take advan-
tage of grieving families.  Say, INSTEAD, 
“Funeral directors are there to provide sup-
port to individuals during a very difficult 
time.” 

· Remember that you may need to teach the 
reporter.  Does the reporter clearly under-
stand funeral service? 

· Make positive statements that are quot-
able—relatively short and complete 
thoughts that can stand alone in a story or 
broadcast. 

· Most important, stay in control.  You have 
the choice of what to say and how to say 
it.  Don’t let the reporter put words in your 
mouth.  Keep coming back to your mes-
sage. 

 

PLEASE CANCEL OUR 
MEMBERSHIP...NO THANKS  

 
Following the mailing of association member-
ship dues invoices at the end of the year, 
some are returned—unpaid with the notation 
“Please cancel our membership.” 
 
Every association receives an occasional note 
of this sort.  It isn’t elaborate; it simply reads, 
“Please cancel our membership.”  But what 
the note really says is: 

...Please cancel our support of promoting 
good public image for every member of the 
association. 

...Please cancel our support of a united voice.  
We have no interest in what happens in our 
business and professional activities. 

...Please cancel our support of the welfare of 
all people who are, or could be, or should be 
touched by the activities of our association. 

...Please cancel our opportunity for further 
learning from—or sharing with—other mem-
bers of our field, to the betterment of us all. 

...Please cancel our opportunity for enlarging 
our contacts with others who might buy from 
us or sell to us, and thereby help enlarge or 
improve our success. 
 
We only get out of something in proportion to 
what we put into it, especially in association 
membership.  You can’t grow in your profes-
sion by just working in it.  Get involved in the 
profession’s opportunities for growth by serv-
ing your association and participating in vari-
ous allied industry events as well.  As an ac-
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WEST VIRGINIA PRENEED FUNERAL TRUST, INC.  
815 Quarrier St., Suite 345, Charleston, WV 25301 
Telephone: 304/345-4711 or  800/585-2351 (toll free in WV) 

Fax: 304/346-6416 — E-mail: RPrice0851@aol.com 
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tive member you automatically help your as-
sociation grow. 
 

Here are ten easy steps to build your asso-
ciation: 

1. Attend every association meeting you can.  
Your presence is important! 

2. Don’t find fault with association operations.  
Make suggestions for improvements from 
the “inside”, as an involved member/
partner. 

3. Say “yes” when you’re asked to serve on a 
committee or in some other capacity.  If it 
happens you weren’t asked, continue to 
think up and propose practical suggestions 
and you’ll soon be noticed. 

4. When you attend meetings, sound off on 
how things should be done during the 
meeting, not after you leave. 

5. Work for the association every chance you 
get; don’t criticize the “Old Reliables,”—
join them. 

6. Help make sure, to the best of your ability, 
all meetings seminars, and conferences 
are worthwhile expenditures of members” 
money. 

7. If meetings are strictly business, use your 
ability to help reach wise decisions quickly; 
then have fun with members when busi-
ness is completed. 

8. Make good use of your time in attending 
various association functions, get to know 
others and broaden your horizons. 

9. Pay your dues promptly. 

10. Read mail from your association when it 
arrives. 

 

If we all take this approach, our association 
will grow by leaps and bounds and our mem-
bership value will grow with it.  And that’s my 
Nickel’s worth for today. 
 
 

CREMATION JEWELRY SCAMS 
 

As reported in previous issues of NFDA Bulle-

tin and The Director , funeral directors around 
the country have been the target of a number 
of cremation jewelry scams.  Using mediums 
as varied as telephone relay operators to 
emails, these scam artists have tried to entice 
funeral homes to sell them merchandise, typi-
cally cremation jewelry, using stolen credit 
card numbers. 
 
Funeral directors are strongly advised not to 
ship any merchandise in response to an order 
received from Nigeria or any other foreign 
country, or orders received via a hearing im-
paired operator.  Please be aware that be-
cause a credit card number goes through, 
does not mean that it has not been stolen.  If 
you process a transaction through a stolen 
credit card, you will later receive a charge 
back from the credit card processor when the 
theft is discovered.  Please make sure all staff 
members and your after-hours answering ser-
vice are aware of this scam so that you do not 
become a victim. 

 
 

CLASSIFIED 
 

· Looking for an internship: 
Jessica Macias                                 
116 High Street 
Mannington, WV 26582 
(304)-986-3446 
jessicamacias@mail.com 

 
· Virginia Licensed funeral director and em-

balmer looking for work in West Virginia — 
has West Virginia license.  Contact your As-
sociation office for details at: 
304/345-4711 or 800/585-2351(toll free in WV) 
 

· Opening for a West Virginia licensed Fu-
neral Director and Embalmer.  Firm is lo-
cated in north central West Virginia.  Please 
send resume to WVFDA.  All correspon-
dence will be kept confidential. 

 
· Retiring West Virginia licensed funeral di-

rector in central West Virginia looking for 
part time work.  Will help with busy times, 
vacations, etc.  Contact your Association of-
fice for details at: 
304/345-4711 or 800/585-2351(toll free in WV) 
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IN MEMORIAM 

· TIMOTHY E. BARLOW , 48, of Kingwood 
died Saturday, December 9, 2006.  He was 
a funeral director affiliated with the Browning 
Funeral Home, Kingwood, West Virginia. 

· FRANCES RUBY CHRISTIAN , 64, of 
Charles Town, WV, died Tuesday, October 
10, 2006.  She was the wife of West Virginia 
Funeral Directors Association member Jo-
seph P. Christian, Jr. 

· JOSEPH PAUL CHRISTIAN, JR. , 65, of 
Charles Town, West Virginia, died Thursday, 
October 19, 2006.  He was a member of the 
West Virginia Funeral Directors Association 
with Melvin T. Strider Co., Inc. Colonial Fu-
neral Home of Charles Town, WV. 

· MARY EDITH LOWRY, 95, of Charleston, 
West Virginia, died Saturday, March 17, 
2007.  She was the mother of WVFDA mem-
ber and Past President James (Jim) W. 
Lowry. 

· ROBERT PATRICK SMITH , 58, died Thurs-
day, October 26, 2006.  He was a Supplier 
member of the West Virginia Funeral Direc-
tors Association with National Mortuary 
Shipping. 

· GLENN E. SHINGLETON, 84, died 
Wednesday, January 3, 2007.  He was affili-
ated with the Shaffer-Warnick Funeral 
Home, Romney, WV. 

 
The thoughts and prayers of the West Virginia 
Funeral Directors Association are with the 
families of our deceased colleagues. 
 

 
 

CREDIT CARD ISSUES 
by 

T. Scott Gilligan, NFDA General Counsel 
 

Funeral Homes like many retailers, have rec-
ognized the benefits of accepting payment by 
credit cards. Through merchant card pro-
grams, like that sponsored by NFDA, funeral 
homes can greatly improve cash flow and cut 
down on receivables.  At the same time, they 

can accommodate consumers who may be 
looking to collect frequent flyer miles or other 
perks while paying a funeral bill. 
 
However, even with low merchant discount 
rates like those offered by the NFDA program 
(see www.nfda.org for the current rate), the 
funeral home still pays a price for accepting 
credit cards.  For example with a $7,000.00 
funeral, a discount rate of 2% paid to the 
credit card processor takes $140.00 from the 
funeral home’s profit.  For this reason, some 
funeral homes want to restrict the use of credit 
cards or seek a way to offset these discount 
fees. 
 
There is a fair amount of confusion among fu-
neral homes regarding what actions they may 
and may not take when accepting payments 
by credit cards.  This article will look at some 
of these issues and explain those steps fu-
neral homes may lawfully employ to improve 
their bottom line. 
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Answer: Not in most states.  Prior to 1984, a 
provision in the Truth-in-Lending Act  prohib-
ited credit card surcharges in most states.  
However, when that provision was repealed in 
1984, it made it lawful for merchants to charge 
a service fee on consumers using credit 
cards.  While the ten states of California, 
Colorado, Connecticut, Florida, Kansas, 
Maine, Massachusetts, New York, Oklahoma, 
and Texas have subsequently passed state 
laws against credit cards surcharges, in the 
other 40 states it is lawful for merchants to im-
pose a service charge on credit card consum-
ers.  However, before revising your funeral 
purchase contract to include credit card sur-
charges, please read the next Question. 
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Answer: Because Visa and MasterCard pro-
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hibit surcharges and American Express dis-
courages them.  As part of a funeral home’s 
contract with the credit card processor, they 
agree not to impose surcharges or service 
fees against users of Visa and MasterCard.  
While the American Express contract does not 
explicitly prohibit surcharges, it bars discrimi-
nation against the use of an American Ex-
press card.  Therefore, if a merchant accepts 
payments from Visa or MasterCard without 
imposing surcharges, it cannot impose a sur-
charge on an American Express user since 
that would constitute discrimination.  There-
fore, even though surcharges are lawful in 
most states, they are prohibited by the con-
tractual requirements of the credit card com-
panies. 
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Answer: Yes.  Under federal law, a credit card 
company may not prohibit a merchant from 
offering a discount to a consumer to induce 
the consumer to pay by cash, check or similar 
means other then a credit card.  Therefore, 
funeral homes are free to include in their pay-
ment terms a discount off their regular price  
for consumers who pay by cash or check 
rather than credit card. 
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Answer: No.  The Truth-In-Lending law states 
that any discount from the regular price of-
fered by a merchant for the purpose of induc-
ing payment by cash, check, or other means 
not involving the use of a credit card does not 
constitute a finance charge which would trig-
ger the Truth-In-Lending disclosures.  There-
fore, funeral homes may offer cash payment 
discounts without having to make any Truth-In
-Lending disclosures to consumers. 
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Answer: No.  Visa and MasterCard both pro-
hibit merchants from imposing any minimum 
or maximum purchase amounts.  The official 
policy of Visa states: “Visa merchants are not 
permitted to establish minimum transaction 
amounts, even on sales items.  Imposing 
minimum or maximum purchase amounts is a 
violation.”  The MasterCard policy provides as 
follows: “a merchant may not require, or post 
signs indicating that it requires, a minimum or 
maximum transaction amount to accept a 
valid MasterCard card.”  Therefore, funeral 
homes that accept credit card payments can-
not impose a minimum or maximum limit on 
credit card purchases. 
 

Members with questions on this article may 
call Scott Gilligan at (513) 871-6332. 
 
 
 

WVFDA PROGRAM PROVIDED BY 
STATE AUTO INSURANCE COMPANY  

 
State Auto Insurance Company announced a 
6.58% dividend to WVFDA members  who 
participated in the exclusive State Auto Insur-
ance/West Virginia Funeral Directors Associa-
tion program!  WOW! Congratulations to those 
WVFDA members  who participated.  The 
program earned $15,512.00 in dividends for  
22 participating WVFDA members during the 
last 12 month period! 
 
Why should you check out this valuable mem-
ber benefit ? 
· Dividend potential available exclusively  to 

WVFDA members .  Dividends are paid di-
rectly to the insured WVFDA member . 

· State Auto is a financially strong and stable 
insurance company. 

· State Auto provides insurance coverage 
specifically designed for funeral homes. 

 
That’s just a few reasons to find out more 
about this exclusive WVFDA/State Auto pro-
gram.  You can find a local State Auto agent 
at www.stateauto.com and ask about the ex-
clusive State Auto/WVFDA program. 
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THANK YOU 
 

We wish to thank those companies who have placed a business card advertisements in our news-
letter.  Your support of our Association is appreciated. 
 
The cards published in this newsletter are those who have, as of the time of this newsletter going 
to print, purchased a business card advertisement in WVFDA Fact Line . 
 
Thank you. 
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West Virginia Funeral Directors Association 
815 Quarrier Street, Suite 345 
Charleston, WV 25301-2645 
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